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Average 9.3m viewers – Season One

Average 44.2m viewers – Season Eight

Est. 100m viewers worldwide – “The Iron 
Throne”



“The cult film draws on a (hard) core of 
audience interest and involvement which is not 
just the result of random, directionless 
entertainment-seeking, but rather a 
combination of intense physical and emotional 
involvement.”

—Xavier Mendk & Graham Harper, Unruly Pleasures: The Cult Film 
and its Critics



“But from the very start, my publishers have 
said, this is the fantasy for people who hate 
fantasy.”

—George R.R. Martin



“as long as ‘cult’ status still retains a range of 
totemic ‘Others,’ it may, after all, be possible 
for ‘cult’ and ‘mainstream’ labels to (uneasily) 
co-exist or even merge in specific ways.”

—Matt Hills, “Mainstream Cult”
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“Film-induced tourism has strong overtones of 
pilgrimage, with the tourist travelling to sites 
considered sacred through their connection 
with fame and notions of fantasy. [. . .] The 
intimate reaction of visitors to many sites can 
be highly emotionally charged, verging on the 
spiritual and mystical.”

--Sue Beeton, Film-Induced Tourism
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“The show also happens to have been shot in 
some of the most beautiful places on earth —
the kind of interesting, otherworldly sites that 
don’t look out of place in a fantasy series, and 
that lure in visitors on their own gorgeous 
merits.”

--Gabby Del Valle, “Game of Thrones Tourism is Wildly 
Popular—And Not Just Because the Show is a Hit.”
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“ . . . demonstrates how place—even in the postbroadcast
age when the television is imagined to be untethered from 
domestic space—continues to remain a significant vector 
through which the television industry rationalizes the 
medium, the industry, and its value. This is particularly 
significant in today’s television landscape, as the 
proliferation of neoliberal cultural policies like tax 
incentives (put forth by numerous US and global cities in 
an effort to attract film and television production so as to 
compete in the so-called ‘new economy’) means that more 
and more television series will be filmed ‘on location.’”

--Helen Parmett, “It’s HBO: Passionate Engagement, TV Branding, and Tourism 
in the Postbroadcast Era.”



“Statistics can't do justice to the Game of 
Thrones effect on Northern Ireland's economy, 
said economist Graham Brownlow, from Queens 
University Belfast. He says the show is helping 
to improve the province's international image, 
which for decades had become synonymous 
with political violence and economic 
stagnation.”

--“Game of Thrones Brings Economic Boost to Northern Ireland,” 
Hollywood Reporter
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Lieux d’imagination: “material reference points 
[…] for which certain groups in society serve as 
material-symbolic references to a common 
imaginary world.”

—Stijin Reijnders, Places of the Imagination: 
Media, Tourism, Culture



“When the real is no longer what it used to be, 
nostalgia assumes its full meaning. There is a 
proliferation of myths of origin and signs of reality; of 
second-hand truth, objectivity, and authenticity. There 
is an escalation of the true, of the lived experience; a 
resurrection of the figurative where the object and 
substance have disappeared. And there is a panic-
stricken production of the real and the referential 
above and parallel to the panic of material production: 
this is how simulation appears in the phase that 
concerns us—a strategy of the real, the neo-real, and 
hyperreal whose universal double is a strategy of 
deterrence.”

—Jean Baudrillard, “The Precession of Simulacra”
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George R.R. Martin, NotABlog



“A journey undertaken for religious purposes 
that culminates in a visit to a place considered 
to be the site or manifestation of the 
supernatural.”

—Luigi Tomasi, “Pilgrimage/Tourism”



“Given that tourists share the same attitudes as 
pilgrims—in other words, the search for 
authenticity at different levels of depth and 
involvement—it could be said that pilgrims are 
partly tourists and tourists are partly pilgrims.”

—Luigi Tomasi, “Pilgrimage/Tourism”




